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Hair loss is not only a cosmetic concern but also a significant
emotional and psychological burden that affects self-esteem,
social confidence, and quality of life. As public interest in hair
restoration grows, understanding consumer-driven trends
and treatment behaviors has become essential for develop-
ing patient-centered approaches in aesthetic and dermato-
logic care.

In recent years, therehas been a growing public and clinical
interest in hair loss, driven byheightened aesthetic awareness,
increased media exposure, and psychosocial concerns associ-
ated with thinning hair. This rising demand has stimulated
significant advancements in both medical and procedural
treatments for androgenic alopecia. Traditional therapies
such as minoxidil and finasteride remain widely used, while
newer modalities—including low-level laser therapy, platelet-
richplasma(PRP), stemcell-derivedexosomes, andhair follicle
transplantation—have expanded the therapeutic landscape.

Concurrently, patients are increasingly turning to digital plat-
forms for information, reflecting a shift toward self-directed
health management and emphasizing the need for accurate,
evidence-based guidance in this domain.

Pattern hair loss, medically termed as androgenic alopecia,
represents the most common form of non-scarring alopecia.
Androgenic alopecia is characterized by the progressive mini-
aturization of hair follicles, which leads to a significant reduc-
tion in hair thickness and density over time. In men, this type
of hair loss typically affects the temporal, frontal, and vertex
regions of the scalp. In contrast, in women, it predominantly
impacts the frontal and parietal regions.1,2

In this study, a survey was conducted, involving 2,579
participants, from April 25 to 29, 2024. The survey explored
various aspects of hair loss, including the preferred sources of
information, criteria for choosing treatment providers, treat-
ment methods, and the use of specific medications.
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Abstract Androgenic alopecia is the most common form of non-scarring hair loss, affecting both
men and women with distinct regional patterns. This study aimed to investigate public
perceptions, treatment behaviors, and preferences related to hair loss. A nationwide
online survey was conducted from April 25 to 29, 2024, involving 2,579 participants.
The questionnaire assessed sources of information, selection criteria for treatment
providers, preferred treatment methods, and use of medications. Respondents most
frequently relied on internet communities and social media for information. Treatment
provider selection was influenced primarily by online reviews and word of mouth.
Common treatments included over-the-counter products, clinic-based therapies, and
oral medications. Age and gender differences significantly influenced treatment
patterns and perceptions. The findings highlight the importance of digital platforms
in shaping patient behavior and underscore the need for evidence-based education to
guide individuals seeking treatment for hair loss.
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A survey investigating hair loss treatment preferences
was conducted through the “Daedamo” website (https://
daedamo.com/) from April 25 to 29, 2024, involving 2,579
participants. The demographic composition of Daedamo
users—primarily adults concerned with aesthetic appear-
ance—aligns well with the target population of this study.
While this targeted sampling approach enhances relevance
to real-world aesthetic patients, we acknowledge the poten-
tial for selection bias, as users of such forumsmay differ from
the general population in terms of health-seeking behavior
and treatment awareness. The online survey, organized by
Daedamo and utilizing Naver Inc.’s URL format, gathered
information through six key sections:

• Participant information: Response timing and consent
collection

• Hair loss experience: Information sources and clinic se-
lection criteria

• Treatment methods: Types of treatments used and age of
initiation

• Specific treatments: Usage of finasteride and other
medications

• Treatment awareness: Knowledge and willingness to use
topical finasteride

• Monthly expenditure: Treatment costs

The survey was open to all members without filtering and
was designed to understand consumer attitudes, behaviors,
and satisfaction levels regarding hair loss treatments.
Authors and companies involved in the survey declared
potential conflicts of interest.

Results showed that 39% of respondents consider com-
munity forums their most trusted information source,
followed by blogs (26%) and YouTube (17%; ►Table 1). In
selecting treatment providers, 36% favored specialized
clinics, while 29% prioritized clinics known for effective
treatments. Topical treatmentswere themost popularmeth-
od (26%), followed by supplements and functional foods
(21%). The survey revealed the profound psychological im-
pact of hair loss and the critical role of community forums
and blogs as trusted sources of support.

We performed a cross-sectional analysis of the pattern hair
loss perception of consumers. The survey results highlight the
complex andmultifacetednature ofhair loss and its significant
impact on consumers. The psychological effects of hair loss are
profound, affecting individuals’ self-esteem and social inter-
actions. This underscores the importance of addressing hair
loss not just as a cosmetic issue but as a significant factor in
mental health.2 Also, the survey reveals that individuals
seeking hair loss treatments rely heavily on community
forums, blogs, and YouTube for information, indicating a
preference for peer support and detailed personal reviews.
Specialized clinics and proven treatment efficacy are primary
factors in choosing providers, while topical treatments and
dietary supplements are the most common treatment meth-
ods. There is significant interest in natural remedies and
holistic approaches. Most respondents begin treatment in
their 30s, and a majority use finasteride despite concerns
about side effects, highlighting the need for better education

onmedication risks. Expenditure on treatments varieswidely,
reflecting differentfinancial capacities. The study underscores
the importance of patient involvement in treatment decisions
and the need for enhanced communication and education
regarding hair loss treatments (►Table 2).3,4

The survey provides valuable insights into consumer per-
ceptions and experiences related to hair loss. Understanding
these perspectives can guide the development of more effec-
tive and satisfying solutions, ultimately improving the quality
of life for thoseaffectedbyhair loss. As the industryprogresses,
a consumer-centric approach that addresses both the physical
and emotional dimensions of hair loss will be crucial in
meeting the needs of this population.5

By addressing the key concerns and preferences highlight-
ed in this survey, stakeholders can better serve those
experiencing hair loss, offering treatments that not only
improve hair health but also enhance overall well-being.

A key limitation of this study is its reliance on self-
reported data from an online platform, whichmay introduce
selection bias; future research should incorporate clinically
verified assessments andmore diverse recruitment methods
to enhance generalizability. Additionally, the absence of age
and gender data restricts subgroup analyses and further
limits the applicability of the findings across different
demographic groups.

Table 1 Public perception and behavior regarding hair loss
treatment

Category Subcategory Percentage

Sources of
information

Community 39%

Blogs 26%

YouTube 17%

Social media
(Instagram, Facebook, etc.)

10%

Google 7%

Others 1%

Clinic selection
criteria

Specialist in hair loss 36%

Clinic exclusively
treating hair loss

29%

Local dermatology clinic 21%

Nearby clinic 10%

Others 3%

Age at start
of treatment

20s 27%

30s 43%

40s 22%

50s 7%

Monthly
expenditure

30,000 KRW 27%

50,000 KRW 31%

100,000 KRW 21%

150,000 KRW 9%

200,000 KRW 8%

�300,000 KRW 4%

Archives of Plastic Surgery Vol. 52 No. 5/2025 © 2025. The Author(s).

Consumer Views on Pattern Hair Loss Kim et al.318

https://daedamo.com/
https://daedamo.com/


Authors’ Contributions
All authors have reviewed and approved the article for
submission.
Conceptualization: J.K., K-H.Y.
Writing—original draft preparation: J.K., J.W., K-H.Y.
Writing—review and editing: J.W., J.K., K-H.Y., O.S.

Visualization: J.K., K-H.Y.
Supervision: K-H.Y.

Ethical Approval
This study was conducted in compliance with the princi-
ples of the Declaration of Helsinki.

Patient Consent
Consent was received from the patients.

Funding
None.

Conflict of Interest
The authors acknowledge that they have considered the
conflict of interest statement included in the “Author
Guidelines.” They hereby certify that to the best of their
knowledge, no aspect of their current personal or profes-
sional situation might reasonably be expected to signifi-
cantly affect their views on the subject they are
presenting. The authors declare no conflict of interest.
The authors are not affiliated with Daedamo and received
no financial support from the platform.

References
1 Klein EJ, Karim M, Sukhdeo K, et al. Improving knowledge of hair

loss disorders: Assessing the efficacy of a dermatologist-devel-
oped social media video library for patient education. JAAD Int
2022;9:122–124

2 Razum J, Vukasović Hlupić T Quality of life in young men with
androgenetic alopecia: A mixed methods study. J Cosmet Derma-
tol 2022;21(02):794–801

3 Al Najjar OA, Alkhars MA, Al Molhim SF, et al. The impact of
androgenic alopecia on the quality of life of male individuals: A
cross-sectional study. Cureus 2023;15(10):e47760

4 Gupta AK, Polla Ravi S, Wang T. Alopecia areata and pattern hair
loss (androgenetic alopecia) on social media - Current public
interest trends and cross-sectional analysis of YouTube and
TikTok contents. J Cosmet Dermatol 2023;22(02):586–592

5 Tamashunas NL, Bergfeld WF. Male and female pattern hair loss:
Treatable andworth treating. Cleve Clin JMed 2021;88(03):173–182

Table 2 Treatment methods, medication use, and awareness

Subcategory Percentage

Hair loss
treatment
methods

Shampoo or tonic
for hair loss

26%

Dietary supplements
or food

21%

Over-the-counter
products

13%

Consultation with
hair loss specialist

10%

Prescribed medication 9%

Treatment at hair
loss clinic

8%

Herbal medication 3%

Other methods
(e.g., light therapy)

3%

Finasteride use Users 57%

Non-users 43%

Other
medication use

Minoxidil 27%

Dutasteride 19%

Functional foods 13%

Bimatoprost 10%

Other medications 5%

Others 26%

Awareness of
finasteride
side effects

Aware 33%

Not aware 67%

Intention to use
topical finasteride

Willing to use 71%

Unwilling to use 29%
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